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            Abstract
          
        

        
          Behaviour on social media sites need to be clearly defined so that students would know the clear distinction between the acceptable and unacceptable acts they are supposed to exhibit whenever they get on social media platforms. With the adoption of the survey approach, this study randomly selected 204 students from two renowned universities in Ghana to participate in the study. Using the theory of Technological Determinism, the results of this study indicated that technology has the power to influence human behaviour in a positive and negative manner. The results also brought out the acceptable and unacceptable behaviour that should or should not be exhibited on social media sites by students. The study established the importance of the theory of Technological Determinism to media use. It also gave a vivid description of what is right and not right on social media sites.
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      1. Introduction
      The evolution of the universe from one stage to the other is a natural phenomenon that needs to be embraced. This has gradually led to the development of the world which is now characterized by the use of sophisticated technologies in running and managing affairs (Hauer, 2017). The emergence of these sophisticated technologies in the form of personal communication devices and web 2.0 applications have all contributed in altering the way we behave, interact or communicate among ourselves in the society. The modern world from all indications depend largely on these technologies for its engagements and dealings (Thompson, 2017).

      It is therefore, not surprising that, this advancement by the society has led to the advent of online communication platforms like social media sites which people all over the world extremely rely on in their day-to-day activities (Goodman-deane, et al., 2016). It must be acknowledged that the coming of these communication devices and applications have enhanced the structuring of the society thereby ensuring that the world becomes compact and complex. It is believed that, it has also influenced society’s way of reasoning and way of life (Szabo, 2014).

      As social beings, frequent usage and dependence on a communication application like social media in almost every facet of our lives definitely has its own repercussions either positively or negatively. Technology was created to aid in the social, economic and political dealings of people around the globe. It was to help reduce information sharing gap among people; enhance interactions and promote more social engagements but there seem to be a split on the good and bad of its role in shaping or dictating the social activities of people (Kaimal, Sajja, & Sasangohar, 2017).

      Social media has been found to have positively impacted human social values, norms, and culture by aiding the process of socialization among others (Abbas, 2019; Chukwuere & Chukwuere, 2017; Al-Sharqi, Hashim, & Kutbi, 2015). For instance, Butt (2020) found that aside from leisurely use of social media such as from enjoying music, movies on YouTube to chatting and sharing via WhatsApp and Facebook, Instagram and Snapchat, there is also the use of the platform for academic searches. However, of late, the ongoing narrative, points to how social media has adversely impacted students or the adolescent and young adult community. These ranges from an observed decrease in students’ academic output (Hoffmann & Bublitz, 2017), worrying decline in offline socialization and communication skills (le Roux & Parry, 2017), as well as a burden on physical and mental health (Balakrishnan & Gan, 2019; Blachnio, et al., 2018).

      According to recent and past surveys, the popularity of communication technologies has increased among the youth and adults. For instance, a survey conducted in Britain revealed that over 91% of British homes use smartphones (Dutton & Blank cited Goodman-Deane, et al., 2016). Similar survey conducted in the United States of America also showed that over 95% of Americans mostly teens use smartphones (Monica, Anderson, & Jingjing, 2018). In Africa, specifically Ghana, in 2002, 8% of Ghanaians were reported to own mobile phones but a survey conducted in 2014 indicated that 83% of Ghanaians now owned smartphones which they depend on from time to time to conduct their daily businesses (Bell, et al., 2015). The findings from these surveys show that the world is so attached to these devices that support the use of applications like social media. Social media is a web 2.0 application that ensures sharing, sending, receiving, communication and exchanging of files from one person to the other. It is one of the most well received technological applications of all times by the society (Hruska & Maresova, 2020). It should be noted that young adults and teenagers are the most ardent users of this communication technology (Asiedu & Badu, 2018). Additionally, Sutherland, et al. (2018) have noted that students start using social media in the early ages, with lots of them connecting with strangers thus raising concerns about the type of behaviour exhibited on social media sites right from that age to young adulthood.

      While extant literature abounds with studies on students’ rate of adoption and use of social media (Butt, 2020; Sharma, Joshi, & Sharma, 2016) and how these impact (positively or negatively) on them (Abbas, et al., 2019; Balakrishnan & Gan, 2019; Chukwuere & Chukwuere, 2017; Hoffmann & Bublitz, 2017; le Roux & Parry, 2017), there is generally a dearth of research or empirical studies on what are considered as acceptable and unacceptable social media behaviours by students. Moreover, searches conducted on the internet returned with no literature on acceptable and unacceptable behaviour of students on social media sites in Ghana. Students, as already stated, spend several hours on social media sites engaging in a number of activities that give them the needed gratification (Sharma, Joshi, & Sharma, 2016; Asiedu & Badu, 2018). However, the kind of activities they engage in, on social media sites lead to the exhibition of certain behaviours whether knowingly or unknowingly. This study attempts to find out and bring to the fore those behaviours students consider as acceptable and unacceptable on social media sites.

      
        1.1 Purpose of the Study
        The purpose of this study was to investigate the acceptable and unacceptable behaviours students engaged in, on social media sites. For the purposes of this study, acceptable behaviour on social media sites would be defined as those actions that promote tolerance and respect while unacceptable behaviour on social media sites would be defined as those actions that seek to embarrass and cause low self-esteem among social media users.

      

      
        1.2 Objectives of the Study
        (a) To find out what students classify as acceptable and unacceptable behaviours exhibited on social media sites.

        (b) To examine the kind of activities students, engage in on social media sites.

        (c) To test the relationship between behaviour and motivation in social media use.

      

      
        1.3 Research Questions
        (a) What are the acceptable and unacceptable behaviours exhibited on social media sites?

        (b) What kind of activities do students engage in on social media sites?

        (c) Is there any relationship between behaviour and motivation in social media use?

      

      
        1.4 Theoretical Framework
        This paper is guided by the theory of Technological determinism. A term coined by Thorstein Veblen, an American sociologist and economist in the 1920s. Later in 1964, Marshall McLuhan became a leading proponent of this theory. The theory postulates that human actions, feelings and thoughts are influenced by technology which also has the power to shape or direct human behaviour in the society.

        As the theory suggests, technologies are built by humans yet they tend to determine our way of life. In trying to throw more light on this theory, Marshall McLuhan in 1964, is known to have stated that “The medium is the message”, meaning much attention should be paid to the medium because it is the one carrying the message. In this case, the advent of the internet has created the platform for the emergence of social media sites. These are channels through which communication and other social activities occur. Moreover, these communication technologies have the power to influence social interactions and social behaviour (Antonucci, Ajrouch, & Manalel, 2017). Furthermore, people’s actions on social media sites need to be understood from a deterministic perspective so that one would be able to appreciate the good and bad of the exhibition of certain behavioural attitudes by consumers or users of social media sites (https://cseweb.ucsd.edu/~goguen/courses/275f00/s2.html).

        It is also important that, this theory is situated in the context where the medium (social media) gives people the opportunity to not only interact but also to exhibit certain acceptable or unacceptable behaviours.

        According to the theory the concept “determinism” could be viewed from either the angle of hard determinism or soft determinism. Hard or strong determinism is the believe that technology has the power or will to influence social activities by exerting a very powerful influence which makes it difficult for an individual to have control over the outcome. Soft or weak determinism unlike its counterpart suggests that although technology has a powerful will over individuals in the society, such power is passive and so one has the will to resist being controlled totally by the power of technology (McLeod, 2013).

        As applied to this study, the theory has the potential to bring out a clear understanding of behaviour on social media sites and also bring to bear those acceptable and unacceptable actions exhibited on social media sites.

      

    

    

  
    
      2. Literature Review
      
        Overview of Social Media
      

      Owing to the quest for connectedness and interconnectedness, the internet, together with devices and platforms connected to it have become essential in everyday life of the average person. Over three billion people are estimated to use social networking sites on regular basis with Twitter, Instagram, Facebook, Telegram, WhatsApp, and Skype being the most popular (Azizi, Soroush, & Khatony, 2019; Bauer & Schedl, 2019; Owusu-Acheaw & Larson, 2015; WeAreSocial, 2018). The leaps and bounds of the Internet’s impact in contemporary times has been facilitated by increased adoption of social media, especially by the youth (Alahmar, 2016; Guedes, et al., 2016). Hossain, et al. (2019) singled out university students as the population cohort mostly influenced by social media especially in the areas of collaboration, information sharing and information consumption. Students have been identified as a core group that uses social media since most of them are around the period of young adulthood which is characterized by the need to develop and maintain (new) social relationships (Lu & Hao, 2017; Ukomadu, 2018). In a study of 284 undergraduate students in Pakistan, Butt (2020) noted that students relied mostly on Facebook to connect with friends and discuss diverse topics than with their real-life friends. Similarly, in the observation of Butt (2020), social media platforms have impacted the lives of college/university students as seen in how online self-expression and self-presentation have rendered real-life offline friendships literally becoming redundant. Aside from the fact that students spend up to ten hours a day on social media, Knight-McCord, et al. (2016) reported that in most cases, students use social media platforms for posting multimedia files than using professional social network platforms.

      
        2.1 Defining Behaviour
        Behaviour as a concept, is very broad. However, several attempts have been made by different authors to define and explain it. In the view of Bicard, Bicard, and The Iris Center (2012), behaviour refers to those actions that can be detected, measured and repeated. From a different perspective or view, behaviour is seen to be the alteration in the character of an entity with particular reference to the environment. Furthermore, any change that can be detected externally of an individual is known as behaviour. The kind of behaviour exhibited in the society by people could be viewed as acceptable or unacceptable, normal or abnormal depending on the norms of that particular society (Arturo, Norbert, & Julian, 1943). It should also be added that, behaviour is backed by motivation. It works as a facilitator on people by making it easier for them to freely exhibit certain types of actions or conducts (Harackiewicz, et al., 1997). For the purposes of this study behaviour would be defined as those acceptable and unacceptable actions or social activities users exhibit on social media sites.

      

      
        2.2 Acceptable and Unacceptable Behavior on Social Media Sites
        Akubugwo and Burke (2013) conducted research among graduate students at Salford University. The mixed method approach was used in their study. The results of this study listed distasteful comments and harassing messages that lead to embarrassment as actions that are unacceptable on social media sites. As clearly observed, such acts, as indicated are still in existence on social media sites and highly exhibited by the youth of today. Such kind of behaviours are unacceptable and shows disrespect to the accepted norms and values of the society. Similarly, Hooper and Kalidas (2012) also conducted a study on acceptable and unacceptable behaviour on social networking sites among students using the qualitative research approach. The findings of this study showed that polite postings, tolerating the views of other users are those actions that should be termed as acceptable behavior on social media platforms. The same study conducted by Hooper and Kalidas (2012) also revealed that students agreed on the following as unacceptable actions on social media platforms; postings meant to embarrass other users, the use of rough or harsh language on the platform, disclosing private and personal information, invading the privacy and harassing other users on the platform. The youth have taken over social media and live most of their lives on the platform knowing that, that is the only place they can exhibit these unwanted behaviors contrary to the accepted societal values.

        Additionally, Chretien, et al., (2009) confirmed in their study that students engage in such undesirable acts like, the use of profane language and posting of sexually explicit materials on social media platforms. Weisskirch and Delevi (2011) indicated that the introduction of the internet which in turn has led to the coming of social media sites has aided in the exhibition of unacceptable behaviours like the creation, sharing and spreading of sexually explicit messages, pictures and videos. Additionally, the authors stated that this activity has become popular with the help of smart phones and other handheld devices. As much as one acknowledges the contributions made by these smart devices towards the enhancement of communication and sharing, they are also seen as the source of motivation for young adults to participate in all manner of activities on the online community with some leading to the display of unwanted behaviours. In the view of Zafarani and Liu (2014), social media has made it possible for users to exhibit such general behaviours like, posting, liking, commenting and making friends with so much ease. Ruiz-Junco (2011) shared similar view in a study and indicated that students engage in such activities like, playing games, tagging, posting, commenting, watching pictures and videos. Likewise, Jin, et al. (2013), posits that online social network activities include those social activities that users or consumers exhibit online. These activities include friendship creation, browsing people’s profiles and commenting. Users’ activities on online social networks according to the same study could be either legitimate or malicious. Moreover, users do not display single or simple behaviour on social media platforms particularly due to man’s intrinsic nature. Some users are full of enthusiasm and express themselves by updating their pages almost every day and uploading pictures and videos (Feldman, et al., 2006). Correspondingly, Essougou (2013) and other authors (McLaughin & Vitak, 2012; Ededegbe, 2013; Akpan, Akwaowo, & Senam, 2013; Manjunatha, 2013; Yeboah & Ewur, 2014) contend that when students and other social media users visit the platform, they engage in similar behaviours enumerated above. Genuinely and ideally, these kinds of activities that do not seek to harm or embarrass other online users in the online community are what the society in totality expects from young adults of today but for some strange reasons, these group of people find ways and means to engage in other activities that seek to cause discomfort for their peers and other online users.

      

      
        2.3 Motivation and Behavior in Social Media Use
        Chen (2012) conducted research on the relationship between motivation and behaviour of social media users. The main objective of the study was to find out whether behaviour is independent and that motivation has no influence on it. The study tested the following types of motivation (instrument and information motivation, entertainment and aesthetic motivation, social connection motivation, altruism motivation, ascription and identification motivation and intrinsic motivation) by the following elements of behavior (time, frequency and level). The findings of the study concluded that there is a relationship between motivation and behaviour in social media use. In other words, motivation influences behaviour. This finding could be extended to also mean that, those actions or behaviours exhibited by social media users particularly young adults do not happen in a vacuum.

      

    

    

  
    
      3. Methodology
      The survey methodology was used in this study. Final year undergraduate Sociology students from University of Ghana, Legon (UG) and Kwame Nkrumah University of Science and Technology, Kumasi (KNUST) were randomly selected to participate in this study. Firstly, the population for the study consisted of final year social science undergraduate students. The choice of final year students stemmed from pre-observation, where it became clear that most of them fell within the age bracket commonly labelled as “young adults”. Additionally, being millennials and digital natives, they were considered the age group most familiar with the use of social media tools, since it became popular in Ghana during that period. Also, they were selected because the researchers were of the opinion that, they were the undergraduate group with much experience on campus as compared to their counterparts in level 100, 200 and 300. Secondly, sociology students were used as the target population for this study because of their analytical background in understanding social issues such as social behaviour of people in the society. The target population for this study was 679. In the view of Neuman (2007), if the population is larger than 1000, a sample size of 10% should be adequate for the study but if the population is less than 1000, a sample size of 30% and above should be enough for the study. Consequently, thirty percent (30%) of the total population (679) was used and this gave a result of 204.

      The following formula was used to get the proportionate sample sizes for both Universities:
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        Table 1. 
				
        

        
          Sample Size
        
        

      

      
        
          
            	Departmet
            	UG
            	KNUST
            	Total
          

        
        
          	
            Sociology
          
          	428/629*204 = 129
          	251/679*204 =75
          	
            129+75=204
          
        

      

      

      
        3.1 Data Collection
        Copies of paper-based closed-ended questionnaire were sent out to solicit subjects’ views on the topic. The researcher had access to the students ‘course list. This served as the sampling frame based on which subjects from the two institutions were randomly selected to participate in the study. The questionnaires were administered, together with the course representatives of the two institutions, to the students some minutes before the start of their lectures using the sampling frame and the adopted sampling technique (random sampling).

        After a period of three weeks, 197 questionnaires were retrieved representing a response rate of 97% and as opined by Babbie (2005), a response rate of 70% is good for analysis. In order to ensure compliance with the ethics of research, the anonymity of subjects was kept confidential and any information obtained from them was used solely for the purpose in which it was collected.

        Using the five-point Likert scale, subjects were asked to indicate how much they agreed or disagreed with various statements on behavior. Chi-square test less than or equal to 0.05 (X2 ≤ 0.05) was used to assess the existence of relationship among variables of interest.

      

    

    

  
    
      4. Analysis and Findings
      Data collected from the study was analyzed with SPSS version 20 and results generated from the analysis were presented across cases. Data analysis technique used was descriptive analysis. Simple frequency tables of the main variables were generated.

      Out of the 197 subjects, 83 were males whilst 114 were females. These are presented below.

      
        Table 2. 
				
        

        
          Gender of Respondents in both Institutions
        
        

      

      
        
          	INSTITUTION
        

        
          	
          	KNUST
          	
          	UG
          	
          	Total
          	N=204
        

        
          	Gender
          	
          	Number of Students
          	Percentage
          	Number of Students
          	Percentage
          	Total Number of Students
          	Total Percentage of Students
        

        
          	Male
          	
          	50
          	24.5%
          	33
          	16.2%
          	83
          	42.1%
        

        
          	Female
          	
          	18
          	8.8%
          	96
          	47.1%
          	114
          	57.9%
        

        
          	
          	Total
          	
            68
          
          	33.3%
          	
            129
          
          	63.2%
          	
            197
          
          	100.0%
        

      

      

      42.1% of those who responded to the questionnaire in both institutions were males whereas 57.9% who answered the questionnaire were females. This indicates that there were more female respondents than their male counterparts.

      
        Table 3. 
				
        

        
          Age of Respondents in both Institutions
        
        

      

      
        
          	INSTITUTION
        

        
          	
          	KNUST
          	
          	UG
          	
          	Total
          	N=204
        

        
          	
            Age
          
          	Number of Respondents
          	Percentage
          	Number of Respondents
          	Percentage
          	Total Number of Respondents from both Institutions
          	Total Percentage
        

        
          	18-24
          	64
          	31.4%
          	118
          	57.8%
          	182
          	92.4%
        

        
          	24-29
          	4
          	2.0%
          	10
          	4.9%
          	14
          	7.1%
        

        
          	30+
          	
            0
          
          	.0%
          	
            1
          
          	.5%
          	
            1
          
          	.5%
        

        
          	Total
          	
            68
          
          	33.4
          	
            129
          
          	63.2
          	
            197
          
          	100
        

      

      

      A significant number of respondents in both institutions were between the ages of 18-24years. This shows that majority of the subjects who are between this age group falls within the accepted age bracket for young adults.

      
        Table 4. 
				
        

        
          Responses on Acceptable and Unacceptable Behaviors in Social Media use from both Institutions
        
        

      

      
        
          
            	STATEMENTS
            	
          

          
            	STRONGLY AGREE
            	AGREE
            	NEUTRAL
            	DISAGREE
            	STRONGLY DISAGREE
          

        
        
          	
            Behavior of students at home should be the same on social media platforms
          
          	71(36%)
          	45(22.8%)
          	53(26.9%)
          	19(9.7%)
          	9(4.6%)
        

        
          	
            Postings and comments should be polite on social media platforms
          
          	114(57.9%)
          	42(21.3%)
          	20(10.1%)
          	13(6.6%)
          	8(4.1%)
        

        
          	
            Consent of friends should be sought before sharing their photos and videos on social media platforms
          
          	114(57.9%)
          	43(21.8%)
          	20(10.1%)
          	9(4.6%)
          	11(5.6%)
        

        
          	
            The privacy of people on social media platforms should be respected
          
          	142(72.1%)
          	31(15.7%)
          	11(5.5%)
          	6(3.1%)
          	7(3.6%)
        

        
          	
            Comments posted on social media to embarrass others should not be promoted
          
          	140(71.1%)
          	22(11.2%)
          	20(10%)
          	9(4.6%)
          	6(3.1%)
        

        
          	
            Intimate and detailed personal information should not be shared on social media platforms
          
          	101(51.3%)
          	39(19.3%)
          	42(21.2%)
          	9(4.6%)
          	7(3.6%)
        

        
          	
            People and their comments on social media platforms should be tolerated
          
          	47(23.9%)
          	67(34%)
          	44(22.3%)
          	24(12.2%)
          	15(7.6%)
        

        
          	
            The use of coarse language should be discouraged on social media platforms
          
          	92(46.7%)
          	44(22.3%)
          	39(19.8%)
          	14(7.1%)
          	8(4.1%)
        

        
          	
            Stalking on social media platforms is not acceptable
          
          	110(55.8%)
          	41(20.8%)
          	18(9.2%)
          	16(8.1%)
          	12(6.1%)
        

        
          	
            Sexually explicit materials should not be posted on social media platforms
          
          	125(63.3%)
          	23(11.7%)
          	21(10.7%)
          	7(3.6%)
          	21(10.7%)
        

      

      

      In an attempt to find out the acceptable and unacceptable actions students exhibit on social media sites; several questions were posed to them. Adopting the five-point Likert scale for this exercise, the following views or thoughts were gathered from the subjects.

      On a scale of 1-5 (Strongly Agree, Agree, Neutral, Disagree and Strongly Disagree) where 1 is strongly agree and 5 is strongly disagree. Respondents were asked to share their opinions and indicate the extent to which they agreed or disagreed to various statements on behaviour in social media use.

      Regarding the statement, “Behaviour of students at home should be the same on social media platforms” slender majority of respondents 58.8% (36% strongly agreed and 22.8% agreed) across cases agreed to this statement whilst the second highest response of 26.9% opted to be neutral to this statement. Over, 14.3% respondents also disagreed to this statement. This in effect indicates that majority of the respondents support the notion that students should exhibit the same behaviour expected of them at home on social media platforms.

      Respondents from both institutions were also asked to indicate how much they agreed or disagreed with the statement “Postings and comments should be polite on social media platforms”. The results revealed that 79.2% respondents agreed (57.9% strongly agreed and 21.8% agreed) whilst 10.7% respondents disagreed (6.6% strongly disagreed and 4.1% disagreed). About 10.1% of the respondents were neutral to this statement. This result therefore implies that majority of the respondents were in favor of the view that polite postings and comments should be encouraged on social media sites.

      Furthermore, respondents’ views were sought on the statement “Consent of friends should be sought before sharing their photos and videos on social media platforms”. The results across institutions showed that majority of the respondents 78.7% (57.9% strongly agreed and 21.8% agreed) agreed to the statement whereas 10.2% of the respondents disagreed (4.6% strongly disagreed and 5.6% agreed). Over 11.1% of the respondents were neutral to this statement. The significance of all these is that majority of respondents in both institutions accept that people’s consent should be sought before their photos and videos are shared on social media platforms.

      Respondents in both institutions 87.8% (72.1% strongly agreed and 15.7% agreed) indicated that, “The privacy of people on social media platforms should be respected” whilst 6.7% respondents from the two institutions disagreed (3.1% disagreed and 3.6 strongly disagreed). 5.5% of the respondents neither agreed nor disagreed to this statement. This result means that a significant number of the respondents feel that breaching people’s privacy on social media sites should not be accepted.

      Regarding the statement, “Comments posted on social media to embarrass others should not be promoted”, 82.3% (71.1% strongly agreed and 11.2% agreed) of the respondents across institutions agreed whereas 7.7% (4.6% disagreed and 3.1% strongly disagreed) respondents forming minority disagreed. Over 10% respondents neither agreed nor disagreed to this statement. This result shows that images, videos, messages and comments that are posted on social media platforms to embarrass people should not be encouraged.

      Subjects’ opinions were sought on the statement “Intimate and detailed personal information should not be shared on social media platforms”. The results across institutions showed that 70.6% (51.3% strongly agreed and 19.3% agreed) respondents agreed whilst 8.2% respondents disagreed (4.6% disagreed and 3.6% strongly disagreed). 21.2% respondents opted to remain neutral to this statement. The overall results therefore indicate that respondents from both institutions support the view that intimate and detailed personal information that are shared on social media sites must not be encouraged.

      With regard to the statement, “People and their comments on social media platforms should be tolerated”, the results across institutions gave an indication that 57.9% (23.9% strongly agreed and 34% agreed) respondents agreed whilst 19.8% respondents disagreed to the statement (12.2% disagreed and 7.6% strongly disagreed). About 22.3% respondents neither agreed nor disagreed to this statement. The result in this case shows that majority of the respondents assented that peoples’ comments should be tolerated on social media platforms.

      In relation to the statement, “the use of coarse language should be discouraged on social media platforms”. The results across institutions indicate that 69.0% (46.7% strongly agreed and 22.3% agreed) respondents agreed with this view whereas 11.2% respondents disagreed (7.1% disagreed and 4.1% strongly disagreed). 19.8% respondents neither agreed nor disagreed to this statement. According to this result, majority of the respondents agreed that coarse language should not be tolerated on social media sites.

      Another statement that was posed to respondents was, “Stalking on social media platforms is not acceptable”. The results of this statement across institutions proved that majority of the respondents 76.6% (55.8% strongly agreed and 20.8% agreed) agreed whilst 14.2% of the respondents disagreed (8.1% disagreed and 6.1 strongly disagreed). 9.2% respondents also chose to neither agree nor disagree to this statement. Taking into account the views of the respondents on this particular statement, it could easily be deduced that majority of the respondents are not in support of stalking on social media sites.

      Additionally, respondents were asked to indicate the extent to which they agreed or disagreed with the statement “Sexually explicit materials should not be posted on social media platforms”. The results across institutions proved that a significant number of the respondents 75.2% (63.5% strongly agreed and 11.7% agreed) agreed to the statement whereas 14.3% (3.6% disagreed and 10.7% strongly disagreed) of the respondents disagreed to the statement. 10.5% forming a minority of the respondents opted to be neutral on this statement.

      Based on the analysis, it could clearly be deduced that respondents from both institutions agreed that the following should be considered acceptable and unacceptable on social media platforms.

      
        	Acceptable Behaviour on social media platforms:


        	1. Polite postings and comments


        	2. Seeking the consent of friends before sharing their photos and videos on social media


        	3. People’s views and comments should be tolerated


      

      
        	Unacceptable Behaviour on social media platforms:


        	1. Breaching the privacy of people on social media platforms


        	2. Posting of images, videos and messages to embarrass other people on social media sites


        	3. Sharing of intimate and detailed personal information on social media platforms


        	4. Stalking people on social media platforms


        	5. Sending of sexually explicit materials on social media platforms


        	6. The use of coarse language on social media platforms


      

      
        Table 5. 
				
        

        
          Responses on activities mostly engaged in on social media sites
        
        

      

      
        
          
            	
            	KNUST
            	
            	UG
            	
            	Total
            	N=204
          

        
        
          	
            Activities respondents mostly engage in when they are on social media platforms
          
          	Number of Respondents
          	Percentage
          	Number of Respondents
          	Percentage
          	Total Number of Respondents
          	Total Percentage of Respondents in both Institutions
        

        
          	Posting and sharing
          	31
          	15.7%
          	41
          	20.8%
          	72
          	36.5%
        

        
          	Tagging and commenting
          	13
          	6.6%
          	26
          	13.2%
          	39
          	19.8%
        

        
          	Browsing through people’s profile
          	3
          	1.5%
          	13
          	6.6%
          	16
          	8.1%
        

        
          	Chatting and looking for old friends
          	11
          	5.6%
          	28
          	14.2%
          	39
          	19.8%
        

        
          	Befriending people without necessarily knowing them
          	1
          	.5%
          	8
          	4.1%
          	9
          	4.6%
        

        
          	Downloading music/movies and playing games
          	9
          	4.6%
          	13
          	6.6%
          	22
          	11.2%
        

        
          	Total
          	
            68
          
          	34.5%
          	
            129
          
          	65.5%
          	
            197
          
          	100%
        

      

      

      One of the questions that was posed to the respondents was to find out from them the kind of activities they mostly engage in, on social media platforms.

      The breakdown of the collated views shared by the subjects show that majority of respondents from Kwame Nkrumah University of Science and Technology (KNUST) and University of Ghana (UG) engage in posting and sharing on social media platforms whilst few of them befriend people on social media sites without necessarily knowing them.

      One of the objectives of this study was to find out whether there is a relationship between motivation and behaviour in social media use. In an attempt to find out the existence of any relationship between the two variables, “factors that motivate the use of social media” were selected to represent motivation and “time spent on social media every day” was also selected to represent behaviour.

      These variables were cross tabulated and Chi-square test less than or equal to 0.05 (X2 ≤ 0.05) was used to determine the existence of association between them. The result disclosed that there is a significant relationship between factors that motivate the use of social media and time spent on social media every day at a significance level of 0.002. Similarly, the result also indicates that, there is a relationship between motivation and behaviour in social media use. Furthermore, an inference could also be made from Table 6 that the higher the motivation, the higher the amount of time spent on social media.

      
        Table 6. 
				
        

        
          Relationship between motivation and behaviour in social media use
        
        

      

      
        
          
            	Factors that motivate the use of social media
            	Time spent on social media every day N=204
          

          
            	30-1hr
            	2-3hrs
            	4-5hrs
            	More than 6hrs
          

          
            	Response
            	Response
            	Response
            	Response
          

        
        
          	Entertainment
          	40
          	32
          	29
          	41
        

        
          	Passing time
          	19
          	15
          	19
          	26
        

        
          	Information seeking
          	43
          	40
          	27
          	44
        

        
          	Academic Advancement
          	43
          	23
          	22
          	29
        

        
          	To satisfy my emotional needs
          	8
          	6
          	5
          	7
        

        
          	To chat and keep in touch with loved ones and maintain distant relationships
          	42
          	39
          	35
          	42
        

        
          	To find someone I can share a relationship with
          	7
          	8
          	2
          	7
        

        
          	Others
          	0
          	3
          	1
          	1
        

        
          	Total
          	202
          	166
          	140
          	197
        

        
          	
            X2 = 49.647 DF=24 Significance = 0.002
          
        

      

      

    

    

  
    
      5. Discussion
      Behaviour on social media needs to be clearly defined so that students and users of the platform would know the acceptable actions they are supposed to exhibit and the ones they are supposed to refrain from; this was the main focus of the study.

      In order for sanity to prevail on social media sites, the study asked the respondents to indicate those actions they considered acceptable and unacceptable on the platform. This exercise yielded significant results as students were able to come up with actions that should be considered acceptable and unacceptable on social media sites. The following were agreed by students as acceptable; polite posting and comments, seeking the consent of friends before sharing their photos and videos and lastly, tolerating people’s views and comments. The students on the other hand indicated that certain behaviours should not be encouraged on social media platforms and these are; breaching the privacy of people, posting of images, videos and messages to embarrass other people, sharing of intimate and detailed personal information, stalking people on social media, sending sexually explicit materials on social media platforms and the use of harsh or rough language on social media sites. These results strongly support Hooper and Kalidas (2012) study which indicated that behaviours like respectful posting and comments, tolerating the views of people and seeking the consent of people should be promoted on social media platforms. However, activities like breaching the privacy of people, posting images and videos to harass people, using bad language and disclosing personal information should not be encouraged on social media platforms. Similarly, Chrietien, et al. (2009) also noted in a study that students engage in such unacceptable acts like the use of profane language and posting of sexually explicit materials on social media platforms. Additionally, this result also supports Akubugwo and Burke (2013) study which indicated that, such unacceptable activities like the use of distasteful comments and harassing messages that lead to embarrassment must not be encouraged on social media sites.

      One of the objectives of this study was to find out the kind of activities students engage in, on social media sites. Tagging and commenting, posting and sharing, browsing through people’s profiles, chatting and looking for old friends, befriending people without necessarily knowing them, downloading music/movies and playing games were found to be the activities engaged in by students. Most of these activities or actions engaged in by students or young adults are neither harmful nor unacceptable except that, they must be cautious on the aspect of befriending people without necessarily knowing them because the online community is full of untrustworthy people. On the other hand, students’ engagement in these activities help to relieve them from boredom as it was found that posting and sharing is the activity, they mostly indulge in. The most possible explanation for this could be that posting and sharing on social media brings some form of recognition and also makes people feel belonged especially when their post and what they shared receive a lot of comments and likes by other social media users. This result corroborates Essoungou (2010) and Ededegbe’s (2013) study which indicated that when students go online with their smart phones, they engage in such activities like posting and sending. Chau (2011) also added that sharing of information is one of the major activities carried out on social media sites.

      Another objective of this study was to find out if there is a relationship between motivation and behaviour in social media use. This was done to test the popular notion that “to every action, there is a motive”, likewise, motivation influences behaviour and that people’s actions or behaviours are precipitated by a motivation. With this, factors that motivate or drive the desire to use social media (entertainment, passing time, information seeking, academic advancement, chat and maintain distant relations, satisfy emotional needs and to find someone I can share relationship with) were selected to represent “motivation” and time spent on social media every day was also selected to represent “behaviour”. These two variables were then tested with chi-square at a level of X2. The results however revealed that there is a relationship between the two at a significance level of 0.002. This goes to affirm the popular notion that motivation influences behaviour. This finding therefore is consistent with a study by Chen (2012) who also found that there is a relationship between motivation and behaviour in social media use.

    

    

  
    
      6. Conclusion
      This study has revealed that students from both institutions exhibited similar behaviours on social media sites whether acceptable or unacceptable. Some also indulged in acts without knowing that those kinds of actions are unacceptable on social media platforms. All these go to strengthen the point that technology has the power to influence people’s actions and so the needed attention must be attached to the influence it exerts on our lives. Additionally, it goes to confirm the assumptions of the theory of technological determinism which states that technology has the will to influence or shape the behaviour or actions of people. In sum, this study has pointed out and given a clear distinction as to what should be considered acceptable and unacceptable on social media sites in terms of behaviour.
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